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According to the Content Marketing Institute, 92% of marketers are using content marketing, and there’s 
a good reason why! Content marketing gives you and your in-plant the opportunity to reach your targeted 
departments and educate them on topics that pertain to their interests. How can you make sure your 
content is relevant and entertaining? Here are 25 tips keep in mind while you’re crafting your content. 
 

1. Be Personable. You’re a business professional and you want your content 
to support your public image as reputable and well-educated, but that 
doesn’t mean you need to be boring! Keep things light and 
incorporate some humor when appropriate – it will give your 
community a refreshing break during their work day.  
 

2. Keep it Concise. While it’s important to show you’re knowledgeable 
on a specific topic at hand, your audience will steer away if you 
overwhelm them with too much text. Avoid jargon and get straight to 
your point. Bulleted lists, ebooks, images, infographics and quick videos 
are always fan-favorites. 
 

3. Know Your Audience. When creating your content, remember who you’re talking to. Tailor 
materials to specific departments and keep things personable and relatable. It’s always beneficial 
to incorporate information regarding current events in your environment and internal news to 
show your interests and appeal to each department. They’ll appreciate your acknowledgement and 
remember it for the future. 
 

4. Don’t Over-Promote. Content is about education, NOT selling. Make sure you’re creating public 
content for the right reasons. Use content to build relationships and become a thought leader for 
your community so people come to you for valuable information. 
 

5. Be Passionate. There’s a reason you’re crafting the content you are – you’re good at it! Make sure 
your community knows this and write with passion. If you’re not excited when creating the content, 
others won’t be excited to read it. 
 

6. Do Your Research.  Always make sure your content is accurate and up-to-date. Use dependable 
sources to research topics and current events to make sure the 
information you’re publically providing is reputable and provides a 
foundation of trust for you as a thought leader. 
 
7. Ask Targeted Departments for Topic Suggestions. Not sure what 
your next piece of content is going to be about? Ask the departments 
you’re targeting! Asking for suggestions provides a two-fold benefit – 
it allows you to build your relationships with your audience through 
increased communication, and it also ensures that your topics are 
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trendy and buzz worthy so you know people are interested in learning more about them. 
 

8. Ask for Feedback. How can you find out which pieces of content were most appealing to your 
community? Ask them! Take in their feedback to make sure you’re creating pertinent content that 
attracts the departments you want it to.  
 

9. Keep it Appropriate. Have fun with your content and incorporate humor when 
necessary, but make sure you maintain professionalism. Avoid 
really controversial topics that might cause a stir such as 
politics and religion. 
 

10. Be Relevant and Up-to-Date. Make sure you’re 
consistently updating your content. The world around 
you is continually changing, so make sure you keep your 
content fresh. This doesn’t mean you have to re-write or re-design all of 
your content every week, but occasionally take the time to review what you 
put out there and update it based on current research.  
 

11. Be Aware of Events and Holidays. Pay attention to what’s going on in your community and try to 
incorporate internal events into your content. Non-controversial holidays, such as a New Year 
campaign, community events, or certain seasonal sporting events can propose a great opportunity 
to open your content up to different, relevant departments.  
 

12. Stay Consistent. When crafting a content strategy, make sure you maintain consistency and comply 
to your posting agreements with your community. As you get comfortable with your schedule, your 
listeners will too, and they will learn to expect regularly scheduled content from you. 
 

13. Use Statistics. As previously mentioned, you don’t want to bore your community with paragraphs 
of endless text. Do your research and find some relevant statistics. Numbers and percentages are 
eye-catching and interesting to the majority of people. 
 

14. Quality Over Quantity. Don’t just post content for the sake of getting your name out there. While it 
is important to be consistent, it’s even more important to make sure your content is relevant and 
beneficial. If you’re lacking time one week and don’t have time to craft quality content on your 
own, you can always share other relevant community content that you’ve come across. Don’t settle 
for sub-par – if you’re not posting quality content, people will notice and keep that in mind for the 
future. 
 

15. Be Inspiring. Create content that inspires others to take an action. You want people to feel 
motivated after reading, watching, or listening to you, and you want to convince them to do 

something meaningful. 
 
16. Solve a Problem. People are coming across your content because 

they’re searching for it. Solve their problem. Make sure each piece of 
content you create has a purpose, and you state that purpose and its 
solution clearly. 
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17. Appreciate and Acknowledge Responses. As previously mentioned, you should be asking your 
listeners for feedback. When feedback is given, make sure all responses are acknowledged and 
responded to, and make sure to take that feedback into consideration going forward. 
 

18. Plan Ahead. Avoid the traps of writer’s block or slacking 
on posting regular content by planning ahead. This will 
allow you to determine content types, subject matters, 
and a posting schedule ahead of time, minimizing the 
chance of failing to post timely and quality content. 
 

19. Share Everywhere. Creating content is time consuming 
and informational, so make sure it’s being shared! Share 
content everywhere, including your social channels, 
email, blog, forums, and anywhere else that may be beneficial for the departments you’re targeting. 
   

20. Use Visuals. If you don’t have time to create a detailed infographic or crafty ebook, incorporate 
some images that pertain to your content. It breaks up the text and makes your content easier to 
read and digest. 
 

21. Be Engaging and Conversational. Make sure you approach both creating and sharing your content 
in an engaging manner. You’re creating new content to build relationships, so make sure that shows 
when you present it. Ask questions, post surveys, and always look for new and unique ways to 
involve your community.  
 

22. Track Your Response. Make sure you’re regularly checking the response rates for all of your content 
marketing campaigns. This could be in the form of content downloads, session viewers, email open 
rates, or any other form of metrics that allows you to see which campaigns received the best 
response. 
 

23. Keep a Content Calendar. To help you plan ahead and keep track of where all of your content lives, 
create a content calendar. This way, you can see where you have already shared specific content 
and avoid duplicate postings. It will also help you to maintain a consistent posting schedule and 
keep track of which types of content you should be delivering next. 
 

24. Vary Your Content Type. While you should be consistent with posting regularly, vary up the type 
of content so your community doesn’t get bored. There are plenty of different types of content 
you can create such as articles, videos, webinars, ebooks, seminars, and more, so change up your 
style and get a feel for what your targeted departments like best. 
 

25. Repurpose! You spend all this time creating content, so why only use it once? You can and should 
reuse each piece of content in appropriate locations such as blogs, events, newsletters, or 
anywhere else that may be relevant. Use your content calendar to note where you have used all 
your content, so you can easily keep track of everything.  

 
Have fun with content creation! Write about topics that appeal to your interests and listen to your 
community for feedback. Keep these tips in mind as you create your content and you will be on your way 
to content marketing success!  


