
                                                                                          CASE STUDY 

 

Vertical Market: Non-Profit 

 

Business Application: Fulfillment, Loyalty, Awareness, Fundraising 

 

Business Objectives: 
One of interlinkONE’s customers landed a new client. The client is a non-profit organization that brings 
clean and safe drinking water to people in developing nations. They were looking for a better way to 
communicate with interested parties with the goal in the end being to hopefully get more donations. 
They looked to do this with streamlined fulfillment and cross-promotion on marketing materials. 
 
Results: 

interlinkONE’s customer was able to help streamline the fulfillment and follow-up process for 
the non-profit organization. Via a website, people interested in the charity could sign up for 
more information. Along with building the database for e-communications, the organization 
was able to send follow-up messages via direct mail to the new subscribers.  
 
The follow-up direct mail piece provided incentive and avenues that encouraged subscribers to 
share the information with friends as well as to update their profile on the organization’s 
website. This helped to grow the database both in terms of new contacts and in regards to 
existing information on the current subscribers. 
 
The cross-promotion approach was also used on “Order Shipping Confirmation” emails that 
were generated for people that ordered items. These items include posters, brochures, gift 
cards, and more. 
 
Architecture: 

The entire solution provided by interlinkONE’s customer to this non-profit organization 
consisted of fulfillment, email, direct mail, and online ordering.  
 
Customer Success: 

Due to the cross-promotion on the marketing materials, the organization was able to increase 
awareness of the many ways that people could contribute. They also grew their marketing 
database for future efforts. Also, they had the ability to view the status of orders and inventory 
online via real-time reporting dashboards. 

 
Best practices learned from this campaign are:  

 Always seek ways to grow your marketing database in an organic fashion 
 Cross-Promote your marketing  channels each time you communicate with customers 
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Online, Real-Time Reporting Dashboards 

 
 

Cross-Promotion to Drive People to Website 

 


